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Brandy Haslam, CEO is the founder of
ImageBloom, Inc. Brandy has a master’s
degree in marketing and has been working
in the healthcare industry for over 13 years.
Prior to ImageBloom, Brandy led the
marketing and recruitment department for
one of the largest multi-specialty research
sites in the country.

Brandy brings her experience and
dedication to the ImageBloom team and
leads them to deliver outstanding results
for clients across the country and around

the world. To date, ImageBloom has
successfully provided marketing services
for hundreds of clients in the US, Canada,
Europe, Australia and New Zealand.



Subject recruitment begins at the site and
takes not only expert marketing skills, but
in-depth experience in clinical research.
With a team that has extensive experience
recruiting at the site level, we understand
the challenges faced by sites and sponsors
when it comes to successful subject
enrollment in a multitude of therapeutic
areas, geographical regions, and other
challenging circumstances. As marketing
experts, we know how to utilize marketing
tactics fo overcome those challenges,
connect with potential research volunteers,
and accelerate recruitment on a global
level. ImageBloom, Inc. has the track record
to show a substantial increase in RO

when compared to other marketing and
recruitment agencies.
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Provide a customized marketing
plan that is branded to your study,
grabs attention and ensures
results.

Place ads to maximize results
through enhanced geo-targeting,
subject demographic targeting,

a multi- channel approach,
consistent results monitoring, and
advanced pre-qualification %B-
RECRUIT).

Deliver expert design, targeted
placement, continual oversight,
lead tracking and near real-time
results reporfing.

Provide a powerful and intuitive
central tracking portal where sites
can easily manage lead follow-up
from start to finish with complete
sponsor/CRO oversight.
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VOICEMAIL
CAPTURE
SYSTEM



AD
GREATION
AND
EXPERT
DESIGN

Great ads get great resulfs!
Grabbing attention and
generating interestin a
target audience requires
greatf ads. ImageBloom can
create beautifully designed,
eye catching ads that meet
sponsor and IRB guidelines.




o
&
o sd‘ig‘o"’ﬁr\ d
> i:f“‘ ‘:‘““’"3;?\4!'34'0'
E d;\«& _L\»@“d:iw
e =
3 s 7

Py







TEXT
MARKETIN







@ Study material
- creation to include:

- Flyers

- Video pre-roll for use
on social media

- Facebook ads

- Google ads

- Classified ads

- TV ads

- Newspaper

-Radio ads

Sponsor & IRB submission
(As needed)

Ad placement &
management

Access to the ImageBloom
Recruitment Portal or
Lead Delivery, Contact
Management by Sites,
Automated and Direct
texting fo subjects, and
Sponsor/CRO oversight.

Final result
reporting



RECRUITMENT

IMAGEBLOOM CREATES

- Digital, social media and search ads to
meet all platform specifications.

- Flyers for both website listing and in-
clinic use.

- Email and text marketing templates.

- Television adverfisements to include
Hulu and other online TV platforms.

- Radio advertisement to include Spofify
and Pandora.

- Newspaper advertisements including
digital publications.

- Press Releases for local media
coverage.

Many sites report that marketing
campaigns are often ineffective,
leading to unsuccessful lead
generation and the inability to enroll
the required number of subjects.
Many recruitment agencies are
inexperienced with the most up-
to-date marketing and advertising
methods and do not provide
materials and strategies for sites to
be effective with recruitment efforts.



Sites that never
enroll a single
patienfintoa
given study.

Sites that do
nof meet study
enrollment
goals.
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SPEND|$47,462
REFERRALS | 626
ENROLLMENTS| 14

RANDOMIZATIONS | 6
COST PER REFERRAL | $75.82
COST PER ENROLLMENT | $3,390.14
COST PER RANDOMIZATION| $7,910.33

SPEND|$24,000
REFERRALS| 2,214
ENROLLMENTS |40
RANDOMIZATIONS| 18
COST PER REFERRAL|$10.84

COST PER ENROLLMENT | $600
COST PER RANDOMIZATION | $1,333.33

A SPEND|$24,922
REFERRALS| 1,978
ENROLLMENTS | 62

RANDOMIZATIONS | 28
COST PER REFERRAL|$12.60
COST PER ENROLLMENT | $401.97
COST PER RANDOMIZATION | $890.07
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There is no other system like the
ImageBloom Recruitment System
for campaign and lead follow-up
tracking!




SECURITY:

- HIPAA Compliant Hosting and
Architecture

- PartzikCompliant User Logging
and Audit Trails

- PHI masking for Sponsor users

FEATURES:

- Campaign linking from landing
pages and other digital media
channels

- Auto-Text Response to applicants

- Direct Text to applicants from
system users

- Status logging, progress notes,
medical history capture and more
- Scheduling of screens in portal
calendar
- User Roles: Central User and
Sponsor Users



IB-HELLO

For traditional advertising campaigns,
the IB-HELLO! Voicemail Capture System
will ensure excellent voice campaign
tracking and follow-up.






MANAGEMENT
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CALL CENTER SERVICES

Working with sites across the country, we know that the majority
of sites don't have the ability to-keep-up with study applicants.Call
center studies have shown that reaching out o new leads within 5
minutes of application increases the chances of reaching patients
10-fold. Our call center specialists are trained in clinical research
and are alerted immediately of a new applicant, allowing them fo
make contact with the patient and screen them for the study within
minutes. Our team can do a complete screening of demographics,
medical history, and, per the site’s request, scheduling in the CTMS
for a pre-screen or screening Visit.



IB-RECRUIT SERVICES
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*Mass text and email follow-up

ing

- Final results report
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valuable resource for our site.
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